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DESIGN GUIDE  
 

This PowerPoint 2007 template produces a 

91cmx122cm presentation poster. You can use it to 

create your research poster and save valuable time 

placing titles, subtitles, text, and graphics.  

 

We provide a series of online tutorials that will guide 

you through the poster design process and answer your 

poster production questions. To view our template 

tutorials, go online to PosterPresentations.com and 

click on HELP DESK. 

 

When you are ready to print your poster, go online to 

PosterPresentations.com 

 

Need assistance? Call us at 1.510.649.3001 

 
 

QUICK START 
 

Zoom in and out 
 As you work on your poster zoom in and out to 

the level that is more comfortable to you. Go 

to VIEW > ZOOM. 

 

Title, Authors, and Affiliations 
Start designing your poster by adding the title, the names of 

the authors, and the affiliated institutions. You can type or 

paste text into the provided boxes. The template will 

automatically adjust the size of your text to fit the title box. 

You can manually override this feature and change the size of 

your text.  

 

TIP: The font size of your title should be bigger than your 

name(s) and institution name(s). 

 

 

 

 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can 

insert a logo by dragging and dropping it from your desktop, 

copy and paste or by going to INSERT > PICTURES. Logos 

taken from web sites are likely to be low quality when 

printed. Zoom it at 100% to see what the logo will look like 

on the final poster and make any necessary adjustments.   

 

TIP: See if your school’s logo is available on our free poster 

templates page. 

 

Photographs / Graphics 
You can add images by dragging and dropping from your 

desktop, copy and paste, or by going to INSERT > PICTURES. 

Resize images proportionally by holding down the SHIFT key 

and dragging one of the corner handles. For a professional-

looking poster, do not distort your images by enlarging them 

disproportionally. 

 

 

 

 

 

 

 

 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If 

they look good they will print well.  
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QUICK START (cont. )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going 

to the DESIGN menu, click on COLORS, and choose the color 

theme of your choice. You can also create your own color 

theme. 

 

 

 

 

 

 

 

You can also manually change the color of your background by 

going to VIEW > SLIDE MASTER.  After you finish working on 

the master be sure to go to VIEW > NORMAL to continue 

working on your poster. 

 

How to add Text 
The template comes with a number of pre-

formatted placeholders for headers and 

text blocks. You can add more blocks by 

copying and pasting the existing ones or by 

adding a text box from the HOME menu.  

 

 Text size 
Adjust the size of your text based on how much content you 

have to present.  

The default template text offers a good starting point. Follow 

the conference requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu 

and  click on TABLE. A drop-down box will help you 

select rows and columns.  

You can also copy and a paste a table from Word or another 

PowerPoint document. A pasted table may need to be re-

formatted by RIGHT-CLICK > FORMAT SHAPE, TEXT BOX, 

Margins. 

 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel 

or Word. Some reformatting may be required depending on 

how the original document has been created. 

 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to 

see the column options available for this template. The 

poster columns can also be customized on the Master. VIEW > 

MASTER. 

 

How to remove the info bars 
If you are working in PowerPoint for Windows and have 

finished your poster, save as PDF and the bars will not be 

included. You can also delete them by going to VIEW > 

MASTER. On the Mac adjust the Page-Setup to match the 

Page-Setup in PowerPoint before you create a PDF. You can 

also delete them from the Slide Master. 

 

Save your work 
Save your template as a PowerPoint document. For printing, 

save as PowerPoint of “Print-quality” PDF. 

 

Print your poster 
When you are ready to have your poster printed go online to 

PosterPresentations.com and click on the “Order Your Poster” 

button. Choose the poster type the best suits your needs and 

submit your order. If you submit a PowerPoint document you 

will be receiving a PDF proof for your approval prior to 

printing. If your order is placed and paid for before noon, 

Pacific, Monday through Friday, your order will ship out that 

same day. Next day, Second day, Third day, and Free Ground 

services are offered. Go to PosterPresentations.com for more 

information. 
 

Student discounts are available on our Facebook page. 

Go to PosterPresentations.com and click on the FB icon.  
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Privacy Preservation and Access Control – The Big Picture 

Access Control and Decentralization 

Hiring the Community in the IMP – Ideas and Concerns 

- The more coherent an online profile is (user representation), the more trustworthy 

it is to others on the online social space [5]. 

- Coherence within a profile might be measurable, and community feedback might be 

used to measure it (?), but 

• What are the profile models against which the coherence within a profile is to be 

measured and how to construct/learn them? 

• How to solicitate the community feedback without revealing private information about 

the target profile? 

• How to manage the quality, in terms of credibility and appropriateness, of the provided 

feedback? 

• How to encourage the community to participate in the process (what are the participation 

incentives)? 
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1. Identification: Ensure consistent identification of subjects across all parts of the 

decentralized system and be immune against identity related attacks (identity theft, 

sybil attack, cloning, etc) 

2. Authentication: Perform authentication of users in the absence of or with limited 

hierarchy  

3. Authorization: Ensure safe authorization mechanisms which ensure flexibility and 

socializing features all while guaranteeing privacy preservation with no or limited 

hierarchy 
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ECCS’13 Workshop - "Complexity in Online Social Networks and Big Data" 

Barcelona – September 18, 2013 

 Can we Rely on the Community for Identity 
Management in Decentralized Social Networks? 

Identification and Identity Management in OSNs - Basics 

Q1: What is an Identity?  

A1: an identity is, 

a. “sameness in all that constitutes the objective reality of a thing or the distinguishing character or 

personality of an individual.” [1]  

b. “a set of socially distinguishing features that a person takes a special pride in or views as 

unchangeable but socially consequential.” [2] 

c. “how to refer reliably to anything, abstract or more concrete, over time and space, and in different 

contexts.” [3]    
 

Q2: How to differentiate an identity from another in the context of an Online Social Network? 

A2: An authority would set a convention in an identification framework by which it can recognize its 

members. In actual OSNs, and with Facebook as exmaple, identification happens with the email 

address of the member. 
 

Q3: How to differentiate an identity from another in the absence of an authority entity? 

A3: We got no answer now! It is under research  

 

Q4: What is identity management? 

A4: We mean by identity management the process that continually controls who owns/who is 

behind a profile on the social network. 
 

Q5: What is the role of identity management in privacy preservation? 

A5: The limited ability of verifying the authenticity or validity of profiles leads to the creation of 

accounts containing spoiled data on the network. Such spoiled accounts not only make access 

control mechanisms ineffective, but also render meaningless the users’ privacy settings which most 

of them rely on others’ identities [4]. Effective identity management would be a proactive measure 

against such attacks.   

Access Control 3 Steps Process 

Hiring the Community in the IMP – Possible Process 

Social Profiles’ Trustworthiness  
Classification from Community Feedback  

Identity Management in OSNs – Current Research Questions 

Research Question 1: Are some profile attributes linked to each other in the 

sense that the cohenrence amongst their values is measurable? Extendibly, can 

we measure the trustworthiness of a profile from the values given to its 

attributes?  

Research Question 2: Assuming the previous question’s answer is positive, can 

we reliably hire the community and use its feedback to measure the 

trustworthiness of profiles in a decentralized and privacy preserving manner (let 

the community validate the profile wihout being able to reconstruct it as a 

defining entity)? 

Learning 
Phase 

•  Learn profile attributes' linkages: experiment community group rates 
coherence between profile attributes values combinations 

•  Construct linkability rules: detect meaningful clusters from the ratings 
provided 

Validation 
Phase 

•  Validate the rules against trusted profiles 

Operation 
Phase 

• Use constructed rules to run the Social Profiles’ 
Trustworthiness Classification from Community 
Feedback Process 

Suggested Identity Management Process  (IMP) 

Identity Management Process - IMP 

 

The classification of profiles is done based on 

the ratings received from the community on 

the coherence amongst the values provided 

for the different related attributes sets as 

learnt in the Learning Phase  The resulting 

classification is not a profiling of users but 

rather a placement  of the trustworthiness of 

their profile values based on the ratings they 

receive from the community. 
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